We want to improve the Leads page on the ICOM portal by creating a
new layout that showcases more information than the current format
allows.

Please respond thoughtfully and thoroughly to help the design team build a
scalable leads page. These answers may directly affect, not only our internal
teams but also, our clients using the portal.

@ Takes X minutes




1+ Please provide your name, team, and position.*

Description (optional)



The first set of questions is based on the display of information within
the Leads page.

Description (optional)



2+ How often do you use the leads page?*

Description (optional)

A | Every day

8| Every few days

c| At least once a week

0| Very rarely

Add choice




3=+ |s the overlay that opens when viewing conversations on the Leads
page disruptive to your workflow?*

Description (optional)




4+ How important is it for you to see a complete list of leads that meet
your specific filters on a scale of 1to 10?*

1=1don't need to see all of the leads at the same time. | am usually looking for a

single lead.

10 = Being able to see all leads will help me move through my workflow faster
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5+ [s there anything more you would like to say about seeing the leads
based on your filtered selection?*

For example: Is there information more important than the ones shown by default?
Would you like to see this same information, but in a different layout?
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6+ On a scale of 1-10, how important is it to be able to see all the relevant
information of a single lead?*

1=it's not important
10 = It's extremely important
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7= What are your thoughts on merging the SMS and Timeline features in
the individual leads' information?*

Description (optional)
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8+ |s there anything more you would like to say about viewing detailed
information on a single lead?

Description (optional)
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You're almost done £+ the second set of questions is based on the
filtering options within the Leads page!
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escription (optional)



9> Within the leads page, which filters do you
consider the most important out of the
ones currently available?*

1= most important
7 = least important
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10+ Do you want to choose which filters are visible on the leads page or do
you prefer all filters to be shown at once?*

Description (optional)
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1= Do you want more filtering or sorting options for leads? Or do you
have any suggestions for changes to the current filters?*

Please explain how the filter or sorting may pull up expected results.
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12> |s there a specific style or brand in mind that you would like the leads
page to follow?*

Feel free to include any links! You can always message links to us later if you come

across them.

Shift ¢ + Enter ~! to make a line break



13-+ |f you use Facebook messenger, please describe your experience with
the layout of Facebook Messenger and share your thoughts on how
user-friendly it is.

If you don't use facebook messenger, feel free to skip this question.
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4= [astly, would you be open to communicating with the Vancouver
Design team for further questions or inquiries?*

Agreeing means that we might contact you during our design process to clarify
any recommendations you have replied within this survey (which is a good thing!).
This will be done through Slack messages.

v Yes

N | No




